


























(alifornia Farmer

Pactnic RuraL Press ~ SHLIFORNIA

Since 1854

83 STEVENSON STREET
SAN FRANCISCO 5, CALIFORNIA
Puone EXeroox 7-0115

June 20, 1962

Mr. H. R. Haldeman, Campaign Manager
NIXON FOR GOVERNOR

3908 Wilshire Boulevard

Los Angeles 5, California

Dear Bob:

Jack Pickett has passed along your kind note regarding his editorial
commenting on the Gubematorial Election coming up in California
this Fall.

In the past, we have been favored with political advertising by
"Republicans for Nixon" at the presidential level and I would assume
that in this important political campaign for Governor, there would
be some action to saturate the rural audience through CALIFORNIA
FARMER coverage.

I am enclosing our current county circulation statement and rate
card for your information and probably to better understand the
agricultural market of California, am enclosing our brochure,
"California .. . the 3 Billion Dollar Market of One Farm Magazine".

We have been in touch with Ross Wurm at Modesto regarding advertising, 7
but nothing has developed. Should we continue to work through his ’:’f \/“35 ®
office or in connection with yours in this coming political campaign. P

Cordially yours,
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Published alternate Saturdays
83 Stevenson St.,
SAN FRANCISCO 5, CALIYK.
Phone EXbrook 7-0115

MAILING INSTRUCTIONS

a. Contracts orders, cuts, copy and all
correspondence regarding advertising
must be sent to:

Established 1864

CALIPORNIA
pncmc RURALPRESS = cyprivaTOR

(Y

arnia Farmer

California’s Oldest and Largest Farm Paper

(alifc

RATE CARD No. 4
Aug. 1, 1959
Jan. 1, 1960

Issue Date

Effective Date

b. California ¥armer, 83 Stevenson St.,
San Franciseco 5, Calif. Phone EX-
brook 7-0116.

Southern California Office: 1211 E.
Olympic Blvd.,, Los Angeles 21,
Calif. Phone MAdison 9-1654.

1—PERSONNEL

a. Jack T. Plcl\ett; Editors

Jack Klein

J. H. Yctter,
Keith B. Yetter,

Business Manager
Director of Advertising
{Mrs.)Marcelle Boone, Production Mgr.

2—REPRESENTATIVES

a. Represented Nationally by The Katz
Agency—New York, Detroit, Chica-
go, St. Louis, Philadelphia, Syracuse,
Dallas, Atlanta.

Representative in Oregon and Wash-
ington—Frank McHugh Co., 520 SW.
Sixth Ave., Portland 4, Oregon.; 101
Jones Bldg., Seattle 1, Washington.

Direct Representation in California,
Nevada and Arizoua.

3—COMMISSION AND CASH DISCOUNT

a. Commission to qualified advertising
agencies—15% and 29 cash discount.

b. To earn cash discount agency's check
must be mailed on or betore 10th day

of month following date of insertion.

4—GENERAL
a. Medical, fraudulent or misleading ad-
vertisments or advertising criticizing

or mentioning competitors or com-
peting systems not accepted. All ques-

tionable. copy, including stock sell-
ing, subject to approval.

Publishers reserve the right to reject
all copy deemed unacceptable.

¢. Publishers will not be bound by any
conditions appearing on contract or
order forms or which may be written
or otherwise inserted into advertising
contracts or.orders, which are at va-
riance with the publishers’ regula-
tions and policies.

&

ular rates when placed by a qualified
agency.

e. All political advertising indicated by
words ‘‘Political Advertisement”
above and/or below ad. Political ad-
vertising from sources other than
qualified agencies must be accompa-
nied by payment, Reading notices
not accepted either free or for pay.

discounts except on color inserts.
(See rates.)

. Publishers reserve the right because
of possible manufacturing costs be-
yond their control or in the event of
a major economic disturbance to re-
vise rates on all space contracts on
60 days’ notice. If a rate revision is
made under this clause and is not ac-

d. Political advertising accepted at reg- f. ¥Flat rate. No quantity or frequency cepled by the advertiser, latter may
cancel. Flat rate.
NORTHERN

OR CENTRAL RATES FOR
5>—GENERAL ADVERTISING STATEWIDE SOUTHERN VALLEY ANY TWO
BLACK AND WHITE RATES EDITION EDITION EDITION EDITIONS
a. Per Agate Line Flat........... S S ek $ 1.90 3 .80 $ .80 3 1.50

b. Time and/or Quantity discounts...... None None None “None
¢. Quavter Page, 189 lines 359.10 1561.20 151,20 3.50
Half Page, 378 lines... 718.20 302.40 302.40 567.00
Jr. Page, 429 lines ....eo-.ceeeeaen 815.10 343.20 343.20 643.50
Three quarter page, 567 lines ...... 1,077.30 453.60 453.60 850.50
Trull Page, 756 lines...... 1,436.40 604.80 604,80 1, 134 00
Per Column Inch, 14 lines.. 26.60 11.20 11.20 .00

d. Edition Ad\ertlsmg Copy Changes: Adver tmmg copy changes available for separate editions—North, Central, South Eachn
$75.0

separate edition change in copy or key number if ordered at Statewide rate

. Preferred position 25% extra.

. Minimum size of single column ad,
7 lines; 2 columns, 14 lines deep; 3
and 4 columns, 56 lines decp.

mo

per column will be charged full col-
umn measure, 189 lines.

h. Cancellations will not be accepted
after 20 days before publication date.

days prior to date of publication.

j. Publishers request that plate identi-
fication aceompany both logotype, in-
sertion orders and contracts.

g. 3 and/or 4 column ads over 168 lines i. Covers cannot be caneelled within 60 k. Advertising of alcoholic beverages
not accepted.
. *Northern or “Central *Rates for
Pony spread 6 columns and gutter Statewide Southern Valley Any Two
by 150 lines deep Edition Edition Edition Editions

0
“Available only when not already scld on a Statewide basis 20 days prior to publication date.

\,.1 §52.50 3780 00

m. Facing half pages with no other advertising on pages 25% extra.

$780,00 $1,470.00

;i—-DISPLAY CLASSIFICATIONS

a. No special rates for advertising such as mail order, books, schools, camps, or other special classifications.

7—COVERS

a. No special rates for covers.

8—COLOR

a. Standard colors available. Rates: For black and one color, §165.00 for 1 page or fraction thereof.
3—INSERTS

a. 4 and 8 page inserts, provided by ad-

counts. Rates on request.

inserts—Rates on request.

vertiser — rates and quantity dis- b. 2 page inserts and 2 page Junior
10—BLEED
a. No charge for gutter bleed on faeing pages when available, either black or white or color. Premium on Pony spreads.

See Section 5, 1

11—SPECIAL POSITIONS
a. Guaranteed special position, 25% ex~
tra. Every effort made to position

ads in appropriate section of paper.
In the case of facing %4 pages, 259

extra for puarantee of no other ad-
vertising in center columns.

12—CLASSIFIED, READING NOTICES, SPLIT RUNS

a. Classified advertising and Breeder ad-
vertising run in Statewide edition
only. Classified rates: Per word
(counting initials, abbreviations and

numbers as words), per issue, 25c.
Ads with broken lines or capitalized
words (except leading words or blank
space lines) counted as 6 words per

line or $1,50 per line. 12 six point
lines per inch. Minimum charge
$3.00. No displays or illustrations
permitted in classified advertising.

Over


http:j.Pub~=..tU

unlu- agency discount alldwed on
classified advertising. Rates to breed-

ers on application,
b. Reading notices not secépted either

free or for pay.
¢. Split runs—rates on request.

13—CONTRACT AND COPY BIGULA“ONS

a. Advertisers having California State-
wide diltributibn’ Advertisers desir-
ing to coordinste sales efforts more
accurately with market conditions

whichdlmlnﬂmnlndmn.u
well as product ts, In
Northern, Central and Southern Oal.
ifornia, permitted to change copy or

key numbers and to use different in-
sertion dates for emch edition sepa-
rately at individual edition rates.

14—MINIMUM DEPTH—ROP
a, Minimum size of single column ad,
7 lines; 2 column ads, 14 lines deep;

8 and 4 ¢olumn ads over 168 lines
per column will be charged for full

column measure, 189 lines.

15—MECHANICAL REQUIREMENTS
2 Pull;lie:&g: trim size: 14%* deep x
b, Standard unit sizes in inches; Width
—-Depth. Page (incl udhxz oovm).
* deep x 9 l/s" . Center

doub page, 1814" d.op x 194"

de.
e. Dog::le—eolumn. 27 pieas or 414 inches

41 pleas or 8 5/8
St column, 13 pleas or & 1/8
':z‘hes wide,
d. Dspth of column to a page, 189 lines
or 1814 inches.
e. 4-columns and 766 lines to page.
f. For best results, half tomes should

wide,
Triple-column,
inches wide.

be 85 screen, etched .005 of an inch
for mbum.. 085 of an inch for
middletones; and .08 of an inech for

shadows.
g. Publication printed on rotary letter-

preas.
h. Unmounted original eleetrotypes,
, doppers or zincs pre-

farred.

0156 of sh inch. Plates shoul
not to be ocold- or ,
Width including not to ex-
ceed apeci herein noted; if

expense. Not responsible for incor-
rect insertion of key nut;nlm-l where

numbers inserted
eauvﬂl boukmtomnomht-hl

i All ndnrtidnx lates destroyed 1

lnurﬁon unless Instructed

ot.hervho Number of proofs accom-

panying orders or plates: Black and

white: 1 eomplete engraver’s proof

" with type matter in place. Black and

one color: 2 complete engraver's
Dm‘l-

N

16—ISSUANCE, CLOSING AND CANCELLATION DATES

a. Publication mailed 8 to 4 days
of publication date.
b. Gloslng date for s reservation
0 days prior to publieation data.
e. Glonlng date for ting material
0 days before lication date on

Statewide. edition and 15 days before
nugﬂsc:“t:gn dats on North, Central

d. Cancellation Dates:
1. Cancellations will aot be aceepted

after 20 days before publication
date.

2. Covers cannot be cancelled within
:&ndmpﬂortodmdwbuen-

17—CIRCULATION INFORMATION:

a. Member of Audit Bureau of Cireula- stock, dairying and raisers. statement available.
torial farm market f. Sabseription price: 1 year, $1.00;

b. Member of Azriculturll Publishers by netimul. regional edition 8 years, $2.50; 5 years, $4. 50; single

Asmn, to ssasonal aetivity, copy price, Be.
c. Character of eircnlntlon: Highest Circuhted neucally 1 all

class general farming, fruit, live- California farms.
18-—-MISCELLANEOUS
a. Established 1854. San Francisco 5, California. on 60 days’ notice. If a rate revision
b. No other media. d. Publishers reserve the right, because

¢. All contracts, orders, copy, cuts, ete.
? , Central, Southern and

Statewide editions must be sent to

California Farmer, 88 Stevenson St.,

of poesible manufacturing costs be-
yond their control or in the event
of a major economic disturbance, to
revise rates on all space contracts

is made under this clause and is not
acoepted by the advertiser, latter
may cancel. Flat rate.
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CALIFORNIA FARMER

CRESCENT CITY

TOTAL NET PAID CIRCULATION

100,686

MEMBER, AUDIT BUREAU OF CIRCULATIONS

TOTAL NUMBER CALIFORNIA FARMS

Net Paid
California Circulation .ocoooeeiorcnence. 96,174
Arizona Circulation 1,165 —
Nevada Circulation .. 1,163 SANTA BARBARA
Other States ....coovviiniincn. 2,184 VENTURA R

Total Net Paid Circulation ............ 100,686

CALIFORNIA FARMER)

83 STEVENSON ST., SAN FRANCISCO 5 @ 1211 E. OLYMPIC BLVD., LOS ANGELES 21

Represented nationally by The Katz Agency, Inc.



CALIFORNIA FARMER

‘ Number of Number of
A County Circulation Farms® County Circulation Farms*
SO B NORTH NORTH
Alameda ... 2,017 1,108 Mendocino ..o 767 1,234
Alpine ... 7 Modoc ....... 445 600
TR Amador . 87 263 Monterey - 1,720 1,439
Butte ........ e 1,837 2,448 Napa ... 1,014 1,198
g Calaveras - 169 356 Nevada . . 293 448
UNN T Tm . Colusa ... 716 768 Placer ..... . 634 1,213
Contra Costa - 1,416 1,380 Plumas ... 165 103
I oty D Del Norte ..... 96 171 Sacramento .. . 2,020 2,351
sunite. El Dorado 332 497 San Benito ... 601 811
) ! Glenn ... 918 1,425 San Francisco .. 361 44
A Humboldt . 1,046 1,261 San Joaquin ... 4,293 5,424
O, e T SR Lake ....... 525 982 San Mateo ... 485 378
e Y Lassen ... 366 323 Santa Clara .. 2,624 3,344
“ [ Marin s 349 3 Santa Cruz .. . 1,413 1,140
e Coup " 141 Shasta ... 558 880
SANPANCAS - Sierra ..... . 41 49
A Siskiyou . 953 823
- Solano ....... 863 1,016
T Sonoma . 3,239 4.695
A Sutter 911 1.712
- i Tehama . 808 1,455
Trinity ... . 50 165
Yolo ... .. L067 1,017
Yuba e 434 700
TOTAL ............ 35,563 43,605
VALLEY
Fresno .o 8,214 8,341
Inyo ... 113 104
Kern - 2911 2,061
II\(/Iinégs ..... . 1373 1,503
adera . 1,557 1,66
SANVAIAIIAW VENTURA | LOS ANGELES Mariposa 168 276
Merced . 2,829 3,465
Mono ..... ” 27 32
San Luis Oblspo . 1,367 1470
Stanislaus  ..o......... e 5,380 6,000
Tulare ... e 4,927 6,140
Tuolumne .o 131 308
Circulation of Combined Editions TOTAL oo 98.997 31.373
North and Central ... .. ... 67,646 SOUTH
south and cen'ral TITTIITerrrriToissiesisssssneestin oo 62’037 In\perial ______________________ 1,453 1’306
Los Angeles . . 8642 4,810
TOTAL NET PAID CIRCULATION Orange ...... 3293 §’3§8
Riverside ........ 4,020 1
'00,686 San Bernardino . 3,875 3,740
MEMBER, AUDIT BUREAU OF CIRCULATIONS San Diego ..ooveeen. .. 6,314 4,924
Santa Barbara ... 1,470 1,171
Ventura ocoeeeevveveeeeene 2,547 1,862
TOTAL NUMBER CALIFORNIA FARMS
TOTAL ... 31,614 24,282
99,260"
*Source: U.S. Census of Agriculture, 1959 Preliminary
Net Paid . Net Paid
No. Calif. Circulation ............ 35,563 Net Paid So. Calif. Circulation ... 31,614
Nevada . 1,163 Cen.tral Valley Arizona - 1165
Other States ....cocccooeeeeneee. 1,923 Circulation ..o 28,997 Other States 261
Total North Edition .............. 38,649 Total Central Edition ........ 28,997 Total South Edition .............. 33,040

CALIFORNIA FARMER

83 STEVENSON ST., SAN FRANCISCO 5 @ 1211 E. OLYMPIC BLVD,, LOS ANGELES 21

Represented nationally by The Katz Ageney, Inc.




CALIFORNIA

THE 3 BILLION DOLLAR MARKET OF ONE FARM MAGAZINE






